Tuberculosis (TB) National Tri-Media Information Campaign 

ReachOut Foundation, International

OBJECTIVE
Increasing the Filipino public’s knowledge about the symptoms, causes, prevention and treatment of TB is the main focus of the national tri-media information campaign.
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BACKGROUND/HISTORY
The Philippines ranks 7th in the world and 2nd in the region in terms of tuberculosis (TB) incidence. TB ranks fourth among the leading causes of death in the country. Approximately one-third of the population is possibly infected with the disease despite the fact that the World Health Organization-prescribed Directly Observed Short Treatment Course (DOTS) method is available in 66 of the country’s 77 provinces. 

There are also around 3,000 TB diagnostics facilities spread throughout the country. Only half of the infection cases, however, are actually detected reflecting the need for a more vigorous tuberculosis control as detection is the first step towards treatment. According to a Social Weather Stations survey, the main reasons for the high TB incidence are widespread prevalence of myths and misconceptions regarding TB, poor treatment, and lack of awareness of prevention and symptom recognition.

ReachOut Foundation International addressed this problem through a comprehensive tri-media campaign that will increase people’s knowledge about TB.  The project ended in February 2004.
SERVICES
The TB media  campaign project involved the production and airing/distribution of the following: four radio public service advertising (PSAs) in four languages; two TV PSAs; 10 radio public discussions; five TV coverage; 12 press releases; 10,000 prototype posters in four languages; and, 50,000 prototype brochures in four languages. 

ACHIEVEMENTS
· National Tri-media campaigns on TB has been launched in six key cities
· ReachOut Foundation has come up with three  television ads namely: “Pila”;  “Bahay”; and “Health Center”
· The message of the three radio ads were similar to those of the TV ads
· Comics and posters carrying messages on TB treatment-seeking behavior were distributed
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